Jessica Fonoroff

Jessica Fonoroff is a Creative Producer and Communications Strategist who has spent over 20 years bringing bold ideas to life through compelling multimedia campaigns. Based in Washington, DC, she thrives at the intersection of creative strategy and flawless execution, managing everything from initial brainstorming to final delivery while consistently exceeding client expectations.

Currently at Brillient Corporation, Jessica wears two hats as Communications Strategist & Partner Manager. She leads creative strategy for the FDA's Center for Devices and Radiological Health (CDRH), developing safety communications that reach healthcare professionals and consumers nationwide. She co-led the $1M Prescribe with Confidence campaign addressing opioid use disorder and spearheaded brand strategy for USDA's FPAC division, boosting awareness by 25% among 22,000 employees. She also builds strategic partnerships to advance AI in government—work that's grown Brillient's LinkedIn audience by 445+ followers in just six months.

Beyond her day job, Jessica produces the AI-in-Gov: Inside the Black Box podcast for the AI-in-Gov Council, featuring guests like Congressman Don Beyer and other technology leaders shaping the future of government.

Her track record speaks for itself. At Jackson Spalding, she produced campaigns for Fortune 500 brands that delivered real results: 1.3M+ views for a Chick-fil-A video series, a 30% increase in recall compliance for Toyota's airbag safety campaign, and a 3-camera video shoot with President Jimmy Carter. She's managed budgets from $5K to $1M and coordinated teams of 5-50 professionals across every type of production—from multi-camera shoots to complex animation projects.

Jessica's career began at ICF, where she rose from Associate Producer to Production Coordinator over a decade, producing federal health campaigns for agencies like SAMHSA, CDC, and FEMA. She earned two ICF Excellence Awards (2010, 2016) and developed strong project management skills—including designing a digital tracking system that streamlined workflows and saved the creative department over 20 hours weekly.

Her love of production started in a high school video class and led to an internship at Discovery Communications. She holds an M.A. in Producing for Film & Video from American University and a B.S. in Electronic Media and Film from Towson University.

When she's not brainstorming campaigns or managing productions, you'll find Jessica walking her dog Miles or spending time with friends and family.

